C
NEOBLU GASPARD MEN EE&

PEOPLE IN MOTION

MYXCKWUE MNMPAMbIE OXWNHCbI CTPETH 03180

NO LABEL
READY FOR

!BRANDINGI
OEHNM - 10 yHUn®n

3acTe)KKa Ha MOJHUIO U NYroBuLy
LLineBkn ona peMHs

Mopenb 5 kapmaHOB

2 nepefHNX KapMaHa 1 MaJieHbKUin
KapMallek

2 HakaAHbIX KApMaHa c3aau
MyroBuLbl U 3aKEeNKKU U3 MaTOBOrrO

MeTallNla
Yxop,
X /A
CocTas

93% xN10MoK - 5% anactomynbTuUMeTp - 2%
30acTaH TBUA

JocTynHble uBeTa

Deep Denim
black brut

MpuBep>XeHHbIN NPOAYKT
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NEOBLU BLAISE MEN NEOBLU NICHOLAS NEOBLU LOUIS

03182 WOMEN WOMEN
03197 03187




C
NEOBLU GASPARD MEN EE&

PEOPLE IN MOTION

MYXCKWUE MNMPAMbIE OXWNHCbI CTPETH 03180

JlocTynHble pa3Mepbl

Pasmepbl 38 40 42 44 46 48 50 52 54

A/B 84/37 84/39 84/41 84/43 84/45 84/47 84/49 84/51 84/53

US/UK 30 30 32 34 36 38 38 40 42

IT 44 46 48 50 52 54 56 58 60
INT S M M L L XL XL XXL XXL
Packaging

Pa3smep kopobkn : 42 x 33 x 21 cm

Bec Ha KOpobKy :

6.00 kg

s =

MepcoHanusauus

e BbllIMBKA : DTa TexHMKa o0bbl4HO NCMNoJIb3yeTca AJsid NepCcoHannm3saunmn, KotTopaa CTPpeMUTCA K BbICOKOKJ/IACCHOM oThenke. 3Ta
TexHuKa Hanbonee YCTOIZ‘-II/IBa K CTUPKe 1N NCnoJib30BaHUIO. BbiWMBKa MOXXeT b6bITb HaHeCeHa HernocpeanCTBeHHO Ha usgenne nan
C MOMOLLIbIO BbILUMTBIX HALLIMBOK. 9TO MOXKET ObITb caoenaHo C NnomMoLlbo atbqi)eKTa TONWMHBI (C MOMOLLbIO MEHbI) NN C MOMOLLbIO
3annaTokK, KOTOopble 3aTeEM 6yuyT HakJ/1eeHbl Ha KOHEYHbIN MPOAOYKT, YTO NO3BOJIAET BapbMpOBaTb MaTepuan.bl.

o DyieKC : ITO peKoMeHayeMas TeEXHUKa MapKMPOBKN ANA MasbiX U cpeaHnx cepuit. CyliecTByeT HECKOIbKO acCreKToB: rnagkun,
6apxaTHbIN, yopecueHTHbIA, bnecTawmn, 3010ToM N cepebpsAHbIN. 3TO BUHUIOBbLIE MNEHKW, KOTOPbIE Bbipe3atloTCs n
MPUKNENBAIOTCA FOPSAYMM npeccoBaHneM. OHM O4eHb XOPOLLO NOAXOAAT A4S LWWMPOKOro CNeKTpa MaTepurasioB 1 MOAJSIOXKEK.

o CKPUHMPUHT : Hawnbonee LLMPOKO McnosibyemMas TexHmka. OHa 3aKJlo4aeTCs B HAaHECEeHNM KpaCKU HENOCpeACTBEHHO Ha nlgenve
C nomolLubto TpadapeTHoro metona. CylecTByeT CTOJ/IbKO 3KPaHOB 1 Mepexofos, CKOJIbKO LLBETOB B MOTUBE, KOTOprVI
Heobxoanmo BOCnpon3BeCcTn, h BCE LiBETa MOIyT bbITb OOCTUrHYTbI. 9Ta TeEXHWKa N03BOJISET NPOU3BOAUTL OYEHb 6onblmne
06beMbl npoaykumn. OHa NO3BONAET NCMNOJIb30BaTbh KPACKWN C pPasinYyHbIMN 3pheKTaMn A1 NoJIyYeHUSs COBEPLUEHHO pa3HbIX
I/I306pa)KEHVIIz M ajanTypoBaHa NPakTUYeCKM KO BCEM TEKCTUJSIbHbIM OCHOBaM. [lNa MapKNPOBKU LIBETHbIX OCHOBaHMI Tpe6yeTc;|

« PRPERZIE: ﬁ‘%‘a%%‘ﬁa‘ﬁ&&ﬁﬂ?&%oﬁﬁﬂ%%’é%Bﬁé“ﬁteﬁ;?ﬂé’%B”.- PekoMeHayeTca Ans 6araxka, TSHXKeon ogexabl, TPYAHOAOCTYMHbIX

I'IOBerHOCTEIZ. OH 3akJ/llo4aeTCcsa B NnepeHoce MapKUpPOBKHN C 6yMa)KHOIh OCHOBbl Ha oAeXay nyTem ropadyero npuknenmBaHum.
Pa3zmeTKa nyTeMm ckiemBaHua NpuaaeT XXeCTKOCTb JIEFKUM oropaM Ha YpPOBHeE 30Hbl pa3MeTKN, TEM He MeHee, nsgenue
COXpaHsieT BCe CBOM KavyecTBa KoMmdopTa.

SOLO Group is a member of fair wear fondation
www.fairwear.org



